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Imprinted is a dedicated partnership agency committed to keeping
student union revenue within the student movement. We work exclusively
with Student Unions (SUs) across the UK to develop, grow, and maximize
media sales, national brand partnerships, and commercial operations—
ensuring every pound generated directly supports students.

By leveraging collective power, Imprinted secures national brand deals,
optimizes media revenue, and provides expert advice and support in
marketing, commercial operations, and financial management. More than
just partnerships, we create sustainable income streams, reduce costs,
and increase impact for every SU we work with.






AS WE GROW

Our Mission

Our mission is to level the playing field, grow your SU’s income, help diversify
revenue streams, and cut out the middleman—connecting your SU directly with
national brands to ensure all revenues stay within the student movement. While
our initial focus is on diversifying income streams, our passion lies in creating a
shared services network between SUs across the UK, fostering collective
development and growth to meet the evolving needs of all students.

Profit Sharing

We believe in growing together. All founding partners will

benefit from a profit share in Imprinted, reinforcing our

commitment to collective growth and shared success. \M P 0

With Imprinted, SUs remains in control, diversify income é) e

streams, and reinvest revenues where they belong—into = -

student experience, not corporate profits. 1 &
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As shown here, we have increased media sales from
£64,000 in 2022/235 to a forecasted £180,000 in 2026
—an impressive growth of 181.25%.

This increase is largely due to the introduction of a
dedicated partnerships role with industry expertise and
the implementation of a comprehensive media structure
across all our digital media assets. Additionally, we have
expanded our offerings to include on-campus pop-ups,
the Welcome Fair, the reintroduction of the Welcome
Back Fair, and our annual partnerships.
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OUR PRoposaL

At Imprinted, we will act as your exclusive media partner, managing the partnerships and business
development of your Student Union. These following services will be provided by the Imprinted team:

Welcome Fair: We handle all commercial stall bookings and our team will be on-site during the events.
Media Schedule: All digital assets are scheduled and booked for you, with a monthly media schedule
provided.

Booking System: Gain access to a centralized system to view and manage your digital calendar, on-
campus activities, and digital bookings.

Financial Transparency: Full visibility of financials with the ability to approve or decline bookings.
Regular Communication: Monthly check-ins to keep you updated and aligned.

On-Campus Support: Quarterly campus visits to maintain media assets and ensure it is all running
smoothly.

Contract & Partnership Management: We manage all annual contracts and partnerships on your behalf.
Brand Protection: We adhere to a strict veto list to uphold your Student Union’s reputation.

Client Outreach: Proactively engage with potential clients to drive new business opportunities.



ANNUAL CHARGE
& COMMISSION
STRUCTURE

Exclusive:
e 15% Commission Flat Fee regardless of if the target is over-achieved

e 5% Profit.share of the overall business for the length of the contract for the
first five founding partners.

Non-Exclusive:

20% commission from each booking - this does not include the 5% profit share.
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HOW TO Joip) %,

$lep 3 STRATEGIC FORECAST

Once we've reviewed your current income and structure, we’ll develop a 3-year sales
forecast tailored to your Union.

This will include:

e Revenue projections based on your past performance andigrowth potential
e Recommended advertising formats and channels (e.g., digital screens, solus

emails, external events)
e New income opportunities and strategies that align with student values and

national brand demand
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hello@imprinted.org.uk



