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ABOUT s

We are Imprinted, a specialist agency helping Students’
Unions unlock new revenue through social media sales,
national brand partnerships, and smarter commercial
operations. Brought to you by Imperial College Union.

Our mission? To keep every pound generated within the
student movement - funding vital services for students.

We combine commercial expertise with a not-for-profit
mindset, delivering high-impact campaigns, centralised
booking, and in full financial transparency.

Imperial College London is unique. It is unlikely any other
university in the country. It is the #1 university in the UK
and Europe, and ranked 2nd in the world. It is home to
the greatest concentration of high-impact research

of any major UK university. It is also the only university

in the UK focusing exclusively on STEM (science,
technology, engineering, mathematics) as well as
medicine and business.
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NON-BINARY INTERNATIONAL




. WELCOME 7.

Position Your Brand at the heart of Imperial College London.

Connect with over 10,000 students at ourflagship two-day over
Welcome Fair on 30th Septemberé&. Ist October — a standout

opportunity to make a lasting impact at one/of the world's -I o o o o
y

leading universities,

students
Join a curated mix of national brands, local businesses, and
student-led groups during the most anticipated week of the
year. Extend your reach with high-impact advertising options DCIY Ton
throughout Welcome Week. 3 ot h
Spaces are limited — secure your place today and start building September
meaningful brand connections at Imperial. Day 2 on

Ist

October



CHARITY STANDARD PREMIUM

From £2,600

Premium
Package from

£2,000
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WEB square E-NEWSLETTER

An e-newsletter advert is a promotional placement within

. an electronic newsletter. These newsletters often contain
Benefits of a web square:

800px key information for students, with your advert and URL
e . . link included.
* 1.1 million unique visitors X
- w 800px
- 4.3 million website visits Benefits:

- 650px x 365px
- Trusted brand recognition

. Brand exposure - Wide reach - over 33k students
« 55% openrate
- Measurable results

- Instant delivery

£500  £800 L IM £500

per month per term per month
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£500

- per month
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£200

per post

£250

per story

£150

per post
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BRAND aclivalien

Come and do a pop-up on campus and engage with

our students in person. This is a great way to raise brand
awareness and create mailing lists, generate lead, and build
genuine connections.

A brand activation like this allows students to experience

your brand firsthand - whether through product sampling,
competitions, giveaways, or creative expriences - leading
to stronger brand recall and positive associations that go
beyond traditional advertising.









